
 CULTURAL PARTICIPATION. GOOD PRACTICES 

 

 

es El Thyssen sale a la calle (The Thyssen goes out to the street), Heroines exhibition  

1 Goal of the good practice  

The initiative 'The Thyssen goes out to the street' aims to promote culture and art among the migrant 

population of Madrid through free talks given at the Centres for Participation and Integration of Migrants 

(CEPI) of the Community of Madrid. The talks are open for all the population. 

The talks are complemented with guided tours and other activities of the educational area of the Thyssen-

Bornesmisza Museum. 

The objective of the project is to favour a close up to the art of the migrant collective, traditionally distant 

from museum spaces. The program was a novel integration exercise to promote the rooting through 

knowledge and the enhancement of cultural heritage. 

2 Target group 

Migrant and local population of Madrid (Spain). 

3 Description in “step-by-step” approach 

 Within the initiative "The Thyssen goes out to the street", free talks are programmed in the Centres of 

Participation and Migrant Integration. The sessions intended to foster participants' reflection on the 

culture and their participation through the temporary exhibitions scheduled at the museum. 

 Afterwards, participants can attend a guided visit of the exhibition, designed for the occasion, by a 

museum educator or participate into other museum activities such as encounters or debates. 

 Heroines exhibition: 

This exhibition offers a look through 120 works that gathers Greek and Christian myths, going through 

the representation of women athletes and hunters, magicians and saints, thus drawing a great variety 

of facets that traditionally ignored women possess. It aims to exploit the scenarios and vocations of 

women who are heroines and become a source of inspiration for other women. 

In parallel to the exhibition a lecture was offered. From eight readings of specialists, the stereotypes 

opposed to the traditional representation of women in the history of Western art are addressed. This 

review analyses the cultural, literary and social contexts that are modelling these alternative figurations, 

where the woman stops being an object and becomes a protagonist subject. 

4 Success factors  

- The wide network of migrant centres (16) throughout the Community of Madrid. 

- The permanent programs of the centres that already attracts a considerable number of users. 

- The quality and relevance of the exhibition and of the didactic resources of the museum available for 

the participants. 

- The museum usually carries out programs that cope with women, culture reflection and integration. At 

some extent they are known by the target group.  

5 Local Networks – Different Actors Involved  

- Community of Madrid Centres for Participation and Integration of Migrants (CEPI). 

- Thyssen-Bornesmisza Museum. 

- Barclays Bank Foundation. 

6 Difficulties /Barriers 

Get the participation of a group of women who usually do not have access to these activities. 

Involved the migrant women in other cultural activities of the museum. 

7 URL and contact details  

Links in Spanish language 

Web of the museum: 

https://www.educathyssen.org/programas-publicos?_ga=2.255157768.1026466683.1522072128-

505979776.1521800493 

Contact: educathyssen@museothyssen.org 

https://www.educathyssen.org/programas-publicos?_ga=2.255157768.1026466683.1522072128-505979776.1521800493
https://www.educathyssen.org/programas-publicos?_ga=2.255157768.1026466683.1522072128-505979776.1521800493
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8 Related resources that have been developed and are available online 

Links in Spanish language 

- https://www.museothyssen.org/exposiciones/heroinas 
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