
 CULTURAL PARTICIPATION. GOOD PRACTICES 

 

 

cy Intercultural Events /festivals (Cyprus) 

1 Goal of the good practice  

The goal of this good practice is to promote Interaction of Third Country Nationals (including migrants) 

with the local community through cultural events. 

More information: The Limassol Municipality, within the action Limassol: One city, the whole world 

organised a total of six multicultural events /festivals. During these events, the third country nationals   

showed their culture through activities of gastronomy, music and dance and saw other cultures like the 

Cyprus culture as well and   interacted with the local community through sport, parades and interactive 

children’s activities. The goal of the intercultural events was to help all people understand the meaning of 

diversity and support and facilitate the interaction between the local community and the third country 

nationals and the smooth and effective integration of third country nationals in the local community. 

2 Target group 

The target group is third country nationals (including migrants) and the local community. 

3 Description in “step-by-step” approach 

1. Organization of events and festivals on fixed dates. The events are enriched with activities that 

allow the TCNs to show/promote their culture, and allow interaction of locals with migrants. 

Activities that also allow the children of locals and migrants to play together brings the different 

communities closer. 

2. Intense Promotion of the events through the website and Facebook and distribution of leaflets. 

3. Locals and third country nationals interested in the events can contact the organizer (i.e. 

respective municipality) for more information about the events. 

4. Good Implementation: The level of organization and activities planned during these events make 

the events appealing and word mouth from people attending helps so that future events are more 

successful in terms of participation.  

4 Success factors  

These intercultural events succeeded because they were well promoted through the website, the social 

media, the leaflets distributed and the word of mouth. Third country nationals liked to participate in these 

because they could show their culture through these events, learn other people culture and interact with 

people from other cultures and people from the local community. Also the activities for children helped to 

bring the communities closer.  

5 Local Networks – Different Actors Involved  

Municipality and other NGO. 

6 Difficulties /Barriers 

No barriers were identified. 

7 URL and contact details  

The activity Intercultural Events is under the Action ”Limassol: One city, the whole world” 

This actions is cofounded by the European Asylum, Migration and Integration fund(90%) and the Republic 

of Cyprus(10%), The project coordinator  of this action is Limassol Municipality and its partners are 

Municipalities of Ayios Athanasios, Germasogeia, Mesa Yitonia, the Community Council of Mesa Yitonia 

and the strategy and communication consultants Opinion & Action.  

URL:http://inlimassol.eu 

Facebook: https://www.facebook.com/integration Limassol/ 

Contact Details: Lead Partner: Limassol Municipality 

8 Related resources that have been developed and are available online 

http://www.2016.integrationlimassol.com/wp-content/uploads/2016/03/leaflet-a5-english-2.2.pdf 
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