
 CULTURAL PARTICIPATION. GOOD PRACTICES 

 

 

cy An orientation toolkit /mobile application for young refugees 

1 Goal of the good practice  

The goal of the orientation toolkit/mobile application is to assist young refugees settle into a new 

community, country and society and move towards independence, self-sufficiency, active citizenship and 

participation, and at the same time enhance the role and efficiency of refugee integration workers. 

2 Target group 

Young refugees. 

3 Description in “step-by-step” approach 

The project Blend-In developed a comprehensive orientation toolkit/mobile application, orienting newly 

resettled young refugees into the national social, cultural and economic realities of the receiving countries. 

The orientation toolkit  includes basic topics, such as basic language use, living and housing conditions, 

access to mainstream services such as health and education, access to employment, community 

services, keeping and sharing your cultural identity, national laws, and their rights and responsibilities. In 

order to cover the widest possible refugee population the application will be available in Arabic, Pashto 

and English. 

Furthermore, a Refugee Integration Handbook for Operators is developed, focusing on key areas of a 

successful integration of young refugees and migrants in a host/ receiving country, e.g. understanding 

and setting ethical and professional codes when working with young refugees; empowering young 

refugees and enhancing their self-confidence during the initial stages of resettlement by providing them 

with accurate information about the host country; understanding the cultural and age profile of the 

concerned refugee group and communicating respecting this profile; providing young refugees with pre-

departure and post-arrival cultural orientation based on the developed orientation mobile application; and 

promoting the mobile application in the context of their work. 

4 Success factors  

The success factors for  this practice are: 

1. Prior of the development of this orientation toolkit/mobile application   interview were carried out 

with migrants in order to find out the early days needs as said by the migrants. The finding from 

these interviews was used for the development of the app. the application will be tailored made to 

meet the migrants’ needs. 

2. There are not many applications like this available at the moment and young people usually have 

IT skills, therefore they will want to use this application in order to learn more about Cyprus and its 

culture. 

5 Local Networks – Different Actors Involved  

Local Operators (youth workers and professionals, NGOs, refugee organisations and civil society 

organisations and local authorities) . 

6 Difficulties /Barriers 

No difficulties or barriers were identified. 

7 URL and contact details  

The development of an orientation toolkit/mobile application is the deliverable of the BLEND-IN project. 

The BLEND-IN Project is funded by the European Commission  

Project URL:www.blend-in.eu 

Contact details:Cyprus partner in the project:CARDET 

www.cardet.org 

http://www.blend-in.eu/
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8 Related resources that have been developed and are available online 

1st Blend-In Newsletter: http://www.blend-in.eu/en/news/99-1st-blendin-release  

2nd Blend-In Newsletter: http://www.blend-in.eu/en/news/125-2nd-blendin-ns 

1st Press Release on Blend-In: http://www.blend-in.eu/en/news/99-1st-blendin-release 

BLEND-IN O1 Report :http://www.blend-in.eu/en/news/123-blend-in-o1-report 
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